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For a Dollar a Point, Tour Rewards Gives Golfers Incentives to Play More Golf
The new program from myMetroGolf offers golfers an economical way to golf and buy equipment.
Kansas City, Kan. (June 15, 2009) — myMetroGolf, the eight-year-old online resource dedicated to promoting golf in the Midwest, has added another feature to its ever-expanding list of services for registered users: Tour Rewards Program — a new loyalty program designed to give golfers incentive to play more rounds and increase interest in the game through rewards on rounds of golf, merchandise and other specials at participating golf courses and retailers. To date, more than 30,000 golfers have registered for the new program.
Once a golfer joins Tour Rewards, he or she will receive a card that can be presented at any participating Tour Rewards location when purchasing merchandise or paying for a round of golf. Once the purchase is made, they will receive one point for every dollar spent — points accumulated and eventually are redeemed for more merchandise or rounds of golf. Additionally, members are able to check their point-redemption status at any participating Tour Rewards golf course or retailer through the touch-screen kiosk at the counter, which will provide instant access to point totals and offer the opportunity for immediate point redemption for rewards. 

Registration is free at any participating Tour Rewards partner – www.mymetrogolf.com – in the Midwest:
· Golf Discount Superstores: www.golfdiscountsuperstore.com (19 locations nationally)

· Walters Golf Management: www.wgmgolf.com (8 course locations in the St. Louis area)

· Various golf courses in the greater Kansas City, Wichita, St. Louis and Chicago areas. The program will be available at courses in Arizona, Iowa, Illinois, Nebraska and Oklahoma as well.
- More –

Tour Rewards Release/Add One

According to Casey Kershner, president and owner of myMetroGolf, “The new Tour Rewards program is one of the easiest and most economical ways for golfers of all skill levels to gain instant access to rewards. By partnering with a growing number of courses and retailers in the Midwest, we will be able to increase interest in playing golf, which will result in more people enjoying the game.  We want to make golf affordable for anyone who enjoys the game, and I think that is what creates a healthy partnership with golf courses and golf retail stores.” 
About myMetroGolf.com
myMetroGolf.com is a recent expansion of KCmetroGolf.com.  KCmetroGolf.com was a site that launched in 2001, featuring interactive unbiased golf information driven by the people who played golf in the Kansas City metro area.   KCmetroGolf.com has now blended with myMetroGolf to expand its newly launched loyalty program – Tour Rewards. In addition to Tour Rewards, myMetroGolf offers local and worldwide online tee times, online golf tournament registration, golf vacation packages and course reviews and information.  To add more tools on creating awareness about golf, myMetroGolf is a financial supporting partner of KC Golfer Magazine, A lifestyle magazine dedicated to promoting golf in the Kansas City area.  
###

Note to editor: Casey Kershner is available for an interview upon request. 
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